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2019 Korea—Vietnam Tourism Seminar

Date & Time: 1°*October2019, 13:30-17:00
Venue: Conference room(6F), KCTI

O Participants

O Korea Culture and Tourism Institute experts
O Delegation of the Institute for Tourism Development Research

O And other experts

0 Program
Time Content Implementation
13:15 - 13:30 Delegate reception KCTI
Opening remarks
13:30 - 13:50 ° Welcoming remarks KCTI president
° Greetings ITDR director
13:50 - 14:00 MOU signing ceremony KCTI - ITDR
14:00 - 14:30 Presentation 1: Analysis of Korean overseas travel trends KCTI

Presentation 2: Strategic Orientations Of Vietnam
14:30 - 15:00 9 ITDR
Tourism Development to 2030

15:00 - 15:15 Coffee break

Presentation 3: Tourism statistics estimation using
15:15 - 15:45 L KCTI
communication data

15:45 - 16:156 Presentation 4: Green tourism development in Viet Nam ITDR
16:15 — 16:45 Q&A Discussion All participants
16:45 - 17:00 Conclusion remarks KCTI - ITDR

17:00 - 17:10 Group photo

17:30 - 19:00 Welcoming dinner
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2019 Korea-Vietnam Tourism Seminar @ e e

Overseas Travel Trend of Koreans

October 01, 2019

Assistant Researcher Ara, Cho

Table of Contents
Overseas Travel Trend of Koreans

Overseas Travel Behavior of Koreans

Overseas Travel Experience of
Koreans

Y} Preference of Future Trips

*  Cited from ‘Ara Cho + Hyungjong Kim (2019), " Analysis of Overseas Travel Trends of Koreans ,
Korea Culture & Tourism Institute’
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Overseas Travel Trends of Koreans
Overseas Travel Trends of Koreans
1. Trend of overseas travel of Koreans
2. Major overseas travel destinations of Koreans
3. Main types of overseas travel of Koreans
- 4 -

1. Overseas Travel Trends of Koreans

Overseas Travels of Koreans have rapidly increased in the past 5 years

Trend of Overseas Travelers

e 2005: 10,000,000 =» 2018: Increased to 28,690,000

® 20.1% increase in 2015, 15.9% increase in 2016, 18.4%
increase in 2017, 8.3% increase in 2018

35,000,000

30,000,000

25,000,000

20,000,000

15,000,000

10,000,000 -

5,000,000 -

0 -
20052006200720082009201020112012201320142015201620172018

* Data: Tourism Knowledge & Information System, Immigration Tourism Statisticjs

Y

Current Status of Overseas Travelers by Age

o Departure rate in order of 30s and 40s (19%), 20s (17%), and
50s (16%)

© Highest departure rate of 20s in July - August, 30s in
September, 40s and 50s in January

Sl
¢
4

* Data: Tourism Knowledge & Information System, Immigration Tourism Statistic/s

b,

m0o~10

m11~20

m21~30

m31~40

m41~50

m51~60

m61~70
71-and-older«
Flight-attendance- «
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2. Major Overseas Travel Destinations of Koreans

Vietnam shows the highest growth rate among recent overseas travel destinations of Koreans

Major Overseas Travel Destinations Overseas Travel Experience Rate and Travel Period

® Most Koreans visited Japan as of 2018
® Recently increasing nation nowadays is Vietnam (3¢, similar
to China)
—
Japan 263
China(asof2017) 3,854,869* = 145*
Taiwan 1019122 33 36
HongKong 1421411 45 50
Thailand 1,612,459 36 56
A Malaysia 616,783 273 21
Singapore 629451 03 22
Macao 812,842 -70 28
Philippines 1,587,959 12 55
Indonesia 358527 -153 12
Vietnam 3435406 422 120
Turkey 155,558 290 05
A us 2210597 53 77
Canada 253,236 -160 0s
Germany 309,548 -27 11
UK 187466 97 07
A Australia 288,000 46 10
Oc=and  Newzealand 8785 36 03

K Data: Korea Tourism Organization, Korea Tourism Statistics, statistics of

o

@ Annual overseas travel experience rate of 22.4% in 2018
(16.6% in 2015)

@ 20s showed highest experience rate of higher than 30%

© Average travel length of 4.6 days (relatively short length)

35.0 7
30.0 -6
250 (SN .\ . . 74'5/1: : Fs
200 o ] B B -4
15.0 -3
100 -2
5.0 1

15-19

20s 30s 40s 50s 60s

EEmExperience rate = Péricd- ot travel-(days)

\\- Data: Korea Culture & Tourism Institute (2019), 2018 National Travel Survy

main destinations of overseas travel of Koreans

Ministry of Culture, Sports and Tourism

70s-and-older,

3. Major Overseas Travel Activities of Koreans

The 3 major activities during overseas travel of Koreans are nature sightseeing, leisure, and food

Major Activities During Overseas Travels

® 3 major activities: Nature sightseeing, leisure, food
e Preference of nature sightseeing in 60s, recreation in 30s,
food and city tour in 20s
Visitin
Natur  Leisur Hot
¢ P gy oy
e sprng
Category " tavei  histori e/
sghts  Reare ping  tour /
il ation = o Spa At
i sites.
Total 699 €92 546 288 288 276 28 144
1519 98 576 524 49 209 136 167 192
205 682 673 604 307 339 334 225 166
30s 681 723 563 255 332 285 259 97
40s 700 683 515 262 285 271 232 189
505 713 727 546 276 261 275 196 124
60s 750 620 467 340 173 213 199 139
70sandolder 708 678 544 396 313 308 398 106 /
Data: 2018NatioralTravelSney.

Average Travel Expense per Trip

© Average travel expense per overseas trip is 1,200,000 won
© Travel expense is especially high in 60s

@ Higher travel expense for longer stays

1,600
1,400
1,200
1,000
800
600
400
200

HH 16-19M

*Reference: Percentage of travel expense of Koreans tourists visited
to Japan (intemational flight cost excluded)

0% 20%

20cd 30cH 40cH 50cH 60CH  70Al OlA

40% 60% 80% 100%

Accommodation s Food| s Teperten: Entertainment: m Shopping.
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Overseas Travel Trends of Koreans
1. Investigation Overview
2. Major Experiences of Overseas Travel in the Past
3. Major Experiences of Recent Overseas Travel
4. Preference of Future Trips
- 8 -
. - . Category Contents Investigated ftem
1. Investigation Overview T
Investigation of experience and perception of overseas travel of - iz
Koreans overseastravel M Period/purposeofoverseastravel
Investigation Overview — [ypeofoviessas]
Typeofcompanions
e Performed on 1,000 Koreans who have experience of Tm_';/ - 'd
overseas travel within the past year
® Investigation conducted on the experience and perception of Typeofoverseastravel
overseas travel Achaeresenations
Category Contents
. . i ) o Transportation
o S\b;ens'a.ameagedlsmdbéuumwmepermufmeseas :ﬂm N o
travelwithinthe pastyear m"'meas Satisfactioryintentionofrevisit
Investigationperiod ~ May31,2019~Jun 14,2019 Incorveniences
extracted according to the experi of Preferredcourtryjfeason
ST Percentage quota ing to experience rate :
overseastravelbyarea (region)/gender/age DubrgRos
Planforfut. v
Numberofsamples  1,000subjects
Investigationmethod ~ Onlineinvestigation
Datacollectiontool  Structured questionnaire Preferredieisre
Make (650.7%), Fernale (49.3%) Preference/perceptionofoverseastravel
Respondentfeatures  20s (200%), 30s (198%), 40s (22.9%), 50s (22.2%) 60s Perceptionof Percepiion g -
(15.1%) | a - per—
K Data: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Koreans, j =
Korea Culture & Tourism Institute
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2. Maj ' [
. Major Experiences of Overseas Travel in the Past
Activation of Liberation of overseas travel in Korea has began in 1989 = Deviation of overseas travel
experience occurs between different generations
Experienced Type of Overseas Travel
e Experience of overseas travels during youth: Backpacking, studying (Uriesq)
abroad, school trip © o 3"’ I 5
® Overseas honeymoon in 40s and below, prenatal education trip in 30s s Philppines G G [
Studying abroad
® Relatively high experience rate of cruises in 60s 235 169 110 103 96
Japan France Italy UK Europe
(Unic%s) Backpacking
289 14 108 84 84
S Pren Thailand Philippines us Indonesia GuamySaipan
Sud o Mon No Honeyrmoon
Bak  Hon i atal 228 91 79 63 60
- ying tp/ oM Cus the e o™
Category . an o o o e (53 ; fienc Schooltrip/Graduation Japan China Thailand Taiwan Hong Kong
N [ =] @ tp 509 200 82 36 36
trip
ntrip Japan HongKorg China Thailand Taiwan
Owltour
Total 381 B1  B6 10 77 73 48 42 22 455 312 52 52 39
205 595 50 210 200 50 35 65 05 250 Quise L S s S tely
29 129 100 7 71
305 485 581 202 111 91 40 61 157 146 ) _ .
) Thailand us Phiippines China Taiwan
405 k4 69 1385 109 105 66 39 39 24 i 146 146 23 63 63
505 248 216 50 54 50 68 36 05 509 Guam/Saipa £ Erri o M
Prenatal education trip n
605 99 93 79 73 93 185 40 00 536
Qata: Ara Cho * Hyungjong Kim {2019), Analysis ot Overseas Iravel | rends ot Koreans, j \ LY G a7 e A /
Korea Culture & Tourism Institute :
- 10 -

2. Major Experiences of Overseas Travel in the Past

41% of people have faced incidents during overseas travel

The increase of FIT has led to diversification of incidents

Incidents during Overseas Travels

® 59% have experience of incidents during overseas travel (shopping > shoplifting/robbery > racial discrimination > natural disaster,
disease)
e Higher experience rate of and incidents in lower ages
e Various types of incidents depending on the overseas travel destination, awareness of ‘safety’ has gradually increased nowadays
(Unt %)
N Forced Radial
Category lone o Shoplifting/R Natural Accident/Inj Traffic Customs
OpPINg Total Discriminatio Disease
obbery Disaster ury Accident Detainment
n
Total 590 205 408 11 92 55 54 42 20 14
20s 575 140 555; 115 195 80 50 75i 15 05
30s 551 197 503 146 131 45 86 25 25 25
405 555 253 26 100 79 66 70 39 26 22
50s 653 203 241 86 18 32 27 36 18 14
€0s 623 232 306 13 33 53 33 33 13 00

KData: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Koreans, Korea Culture & Tourism Institute

19



>»> 2019 of-HIEH ZIMO|LY

Types of Traveling

@ Free traveling > Group tour

® 84% of 20s go free traveling

0% 20% 40% 60% 80% 100%

& Total @
20

30

50 §

60l §

u Free travelingm Group tour m Airtek

Qata: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Kory

3. Major Experiences of Recent Overseas Travel

Current behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods

- 11 -
3. Major Experiences of Recent Overseas Travel
Cumrent behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods
Travel Period Travel Companion
e 4~5 day schedule is most common © For overseas travel, 50% of companions are family members
and 20s mostly go with their lovers/friends
® 20s have short travel periods of 4 days (30.5%)
o Life cycle is applied for family members
® 60s have relatively long travel periods
Parents and siblings for 20s, infants/children for 30s,
schoolchildren for 40s, adult children for 50s, couples for 60s
60§ (Unic)
g Caegay Famiy o | oen | e | o Retiive
g
Toal 8 %5 109 99 67 22
sotg Mae 450 29 14 140 95 21
Gender
00g Ferndle 548 28 103 57 39
@ Totall 25 290 525 25 45 10 10
ES %6 27 51 106 61
0%  10% 20% 30% 40% S0% 60% 70%  80% 90%  100%
12 E2@ E3 m4R EsSR R W7RO[Y Aee A == & 2 To H
55 505 176 171 13 50 68
Data: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of - =0 . P @ . o
Koreans, Korea Culture & Tourism Institute \\ /
- 12 -

Transportation

© FSA(47.7) < LCC (49.8)

© Higher use of LCC in younger travelers

Major
Korean Air Korean Low- 5 Foreign Low- Crise
Category Foreigr . :
Asiana Cost Carrier Cost Carrier /Ship
Aifine
Total 377 411 10 87 25
205 240 570 95 85 10
30s 359 449 116 71 05
405 330 424 92 79 26
50s 419 342 98 108 32
60s. 517 232 oo 93 60

Korea Culture & Tourism Institute
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3. Current Major Experiences During Overseas Travel

Major Activities During Travel

-13-

® Food, historic sites, city tour, daily goods shopping, sightseeing
(Unit:%)
Category 205 s 405 505 605
1% Localfood ience L e L L e
xd City tour City tour Visiing historic stes | Visting hisoric sites
3¢ Daily goods shoppi ing/Swi Gy tour Sehtseeing Mountzins/Seashore
4 Street lence Daiy ing Resort/Hotel Gty tour
st Visiting historic sites Visting historic sites Daiy goods shopping Hotspring/Spa
" Hotspring/Spa Resort/Hotel Sea bathing/Swimming Daily goods shopping
7 Alley tour Massage/Therapy ins/Seashore Dx i Attgalery/Museun
gh DE ?mnh & Street e Massage/Therapy Street ience Cultt /Performance
o Seheeing Mourais Sezshore me::mm"t Heytor Artgalery/Museum Nessoge/Therapy
10" Local spediatty shopping Local speciaty shopping Vsmrgﬁm:i:/zmmr‘k Local spediatty shopping Localspedatty shopping

3. Current Major Experiences During Overseas Travel

Current behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods i

Purchase of Travel Products

@ Advance reservation products: 88% of accommodation, 66%
of local transportation, 63% of tickets, 48.5% of local guide
tours

® Reservation rate: Korean travel agency homepage > Global
OTA > Visiting travel agency

(Urics)
Korean
travel Visiting Korean
1 Global o Korean
Category Tota agency homesho
OTA platform
homepag agency pping
e
Accommodation 834 369 366 67 49 33
Localtransportation 659 357 141 65 65 31
Local guide tour 485 323 42 63 30 27
Ticket 626 332 96 67 100 31

* Data: Ara Cho - Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Koreans,

\wma Culture & Tourism Institute

' Internet > Acquaintance > Newspaper/Broadcast > Travel
Agency > Mobile App
© Highest percentage of mobile app in 20s
o Highest percentage of travel agency in 60s
Category Total 205 305 405 505 605
Intemet 741 840 a8 747 685 57
Friend/Colleague 24 380 263 29 23 201
Aticke/Broadcasting 22 25 22 23 270 232
Travel agency 203 75 41 21 252 338
Smartphone/Mobile App 164 35 157 148 158 13
Toursm book 136 130 182 1 99 132
Family/Relative 108 80 101 96 122 152
Advertisement 7 45 35 83 81 19
Previous vist 61 90 71 52 41 53

-14 -
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Destination of Overseas Travel

© High preference of Japan and Taiwan in 20s from 2018 to first
half of 2019

e Vietnam is evenly preferred in all ages

® High preference of China in 50s and 60s

X 0 p Philip . Hon
Cate  Japa Viem Chin  Thai ) Taiw Guam/
pine 9 ’
gory n am a and an Saipan
S| Kong
Total 208 134 75 638 5.1 5.1 50 40
20s 440 85 10 55 & 90 65 205
30s 242 116 56 106 9.1 25 7.1 86
40s 271 197 6.1 48 6.1 57 48 70
50s 252 168 117 50 41 50 32 09
60s 291 93 146 93 20 26 33 00

\Koreans, Korea Culture & Tourism Institute

Data: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of

o

3. Curmrent Major Experiences During Overseas Travel

Current behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods

-15-

Consideration of Other Countries when
Selecting Destination

© Approximately 40% select destination after considering
other countries

© Highest rate of selection after considering Vietnam

—
(@)

Satisfaction of Overseas Travels

e Relative high satisfaction of accommodation

e High satisfaction of local hospitality

Overall

accommodation- - - -food shopping: - - - air/ship kindness

wreans, Korea Culture & Tourism Institute

Data: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of

o

3. Curmrent Major Experiences During Overseas Travel

Current behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods

-16 -

Inconvenience of Overseas Travel

(Urics)
Category Total 205 30s 40s 50s 60s
Inconvenience of communication 444 395 414 41 505 464
Expensive travel expense 303 360 318 271 315 28
Congestion oftour site 26 245 207 258 25 179
Inconvenience of local transportation 204 240 27 192 180 179
Concem of public safety 202 20 27 249 26 146
Inconvenience of food 130 120 101 105 167 166
Lackofamenities g8 55 76 11 104 132
e 99 40 141 70 95 172
procecure
Lackoftourinformation/information

ity 92 110 66 83 95 13

Lackoffights 74 40 131 74 68 53
Inconvenience of accommodation 66 85 20 66 77 86
Lowattraction oftour site 61 70 61 61 45 73

22
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3.C t Major Expeni During Ow Travel
. Lurrent iviajor nences burnng vverseas irave
Current behaviors of overseas travel of Koreans: Matters related to travel period, companion, type of travel,
experienced activity, transportation, and purchase of goods
Inconveniences at Main Overseas Destinations %
Category Japan China Vietnam Taiwan HongKong us Thailand
st. 1 1 1
81 Inconvenienceloficommunication Inconvenienceofcommunication  510%  42.7% 448% 471% 0% 262% 382%
® Expensive travel expense = Trend of e 150% 107% 75% 275% 20% 4% 191%
cost-effective travel
Inconvenienceoffood 97% 280% 15.7% 118% 180% 7% 88%
e Difference of inconvenience by major
TS Inconvenience of accommodation 94% 53% 37% 59% 60% 51% 88%
o Regarding Vietnam, Inconvenience of local transportation 18.1% 133% 254% 176% 18.0% 17.% 265%
. I Lackofamenitiesat tour site 64% 80% 194% 98% 14.0% 00% 132%
- Inconvenience of communication
. Lackof tourinformation/information
- Concern of public safety i 87% 67% 149% 157% 100% 00% 88%
ity
- Inconvenience of local transportation
Concemofpublicsafety 94% 14.7% 276% 5% 200% 256% 309%
- Congestion of tour site
Lowattractionoftoursite 47% 80% 45% 137% 40% 103% 5%
Congestionoftoursite 258% 280% 224% 392% 340% 26% 16.2%
Inconvenience of visa/immigration
54% 293% 52% 00% 20% 256% 118%
procedure
Lackoffights 64% 53% 9.0% 59% 80% 26% 11.8%
K Numberofrespondents 298 75 134 51 50 39 68

4. Preference of Future Overseas Trips

Preferred country to visit, reason of preferred visit, prefemed activity, visit disturbing factor

Countries Preferred to Revisit

@ Close countries were most recently visited and far countries
were most preferred to visit in the future (women especially
preferred far countries)

® Vietnam was most visited and also mentioned as the country

preferred to visit

* Data: Ara Cho - Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Koreans,

o

\ Korea Culture & Tourism Institute

Reason of Revisit

@ Nature sightseeing was the top main motivation of overseas
Travels

© Healing and safety were also important

© Vietnam: (1) Nature sightseeing, (2) inexpensive price, (3)
interested in food, (4) expectation on resort recreation

- Cost-effectiveness (shortdistance, inexpensive flightticket)

- Expectation of seaside resort reareation (nature sightseeing, inexpensive price,
food, resort)
- Expectationof publicsafety inSingapore

18-
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[S¥e)

Nature for motivation of visiting, food for preferred activity,
3 factors of time/expense/safety

Preferred Activity

® Experiencing local food has been mentioned as 1%t place in
almost all countries

Localfood, hot spring, shopping
peTer———
pereE—"

Japan

per——
pr———
pre—

* Data: Ara Cho * Hyungjong Kim (2019), Analysis of Overseas Travel Trends of Koreans,

o

\Korea Culture & Tourism Institute

4. Preference of Future Overseas Trip

Visit Disturbing Factors

-19-

© Limited time (Asia), travel expense (Gumi), concern of safety
(common)

Total 177 105

574 11

HongKong 719 375

Singapore 725 618 59 108 402

Turkey 343 149 493

78 88 333

Spain 712 609 196 98 283
Germany 686 686 196 59 275

Australia 715 270

Guamy/Saipan 712 673 144 96 308

4. Preference of Future Overseas Trips

Preference of overseas travel of Koreans is being multipolarized!

-20-

Preferred Overseas Travel

@ The overseas travel market of Koreans is being subdivided!

Iwant to visit as many dties as| canin one trip 315

Iwant tolightly visit a close destination rather than afar
destination

334

| prefer package tours 223

192 493 lwant tovisit one dity for along period.

lwant to visit a far destination for along period rather
thanadose toursite.

317 349

| prefer free traveling.

24
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Overseas Travel Trends of Koreans
03
Summary
Summary

Trend of increasing overseas travel of Koreans

*  Overseastravels of Koreans have continuedtoincrease
 Thequantitativeincrease of overseas travelsis deeply
related to economic growth

Diversification of overseas travel : :
L Increase of overseas travel experience in the 20s
destinations of Koreans

* Overseastravel destinations of Koreans are expanding and diversifying
from short-distance countries to middle-distance countries (nationally)

*  Experiences of overseas travels of Koreans are increasingand
diversification of destinationsis taking place (large cities > small cities)
(locally)

3 main motivations of overseas travel:
Nature, food, recreation
* Naturalviews and city view different from Korea are main
motivations for overseastravel

+ Authenticity of local food and shopping local daily good is
important

+ Activities that are preferred depending on the major overseas
travel destinations exist (month-long trip to Chiang Mai, prenatal
education trip to Guam/Saipan)

Trend of valuing cost-effectiveness (cost-to-benefit)and mind-
effectiveness (satisfaction), and time-effectiveness (time) during
overseastravels includingaccommodation, food, and activities

Emphasis of healing (avoiding congestion)and safety while traveling

Overseastravel has positionedas a general experience rather than
special experience since the current 20s have been young

Shortand light travels, travels for making videos have become a trend
of overseastravels

Growth of segmented markets of overseas travel

Varousoverseastrave markets standing outbyeach generation (raveing with
friends famiyresorttrave) traveing experience for chidren cutural arttravel coupe
ause)

Diversification of preference according to mature experience of overseas
travels(visiting many countriesin one travel, stayingin one countryforlong
period,light traveling at anytime, month-ong travel)
Changeofoverseastravelsto FIT (increase of demand of customized travel
products)

25
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Thank you for listening
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MINISTRY OF CULTURE, SPORTS AND TOURISM

VIETNAM NATIONAL ADMINISTRATION OF TOURISM

INSTITUTE FOR TOURISM DEVELOPMENT RESEARCH

STRATEGIC ORIENTATIONS
OF VIET NAM TOURISM
DEVELOPMENT TO 2030

HA NOI - 2019

* CURRENT SITUATION

PART ONE AND TOURISM

DEVELOPMENT RESOURCES

* STRATEGIC ORIENTATION

PART TWO ON VIETNAM TOURISM

DEVELOPMENT
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PART ONE
CURRENT SITUATION
AND TOURISM
DEVELOPMENT RESOURCES

Tourism resources

30
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4
Me{tnam Achievements in 2018
¥ o i

In 2018, 15,5
million int’
tourist arrivals,
an increase of
19.9% compared
to 2017

80 million el (e I Contribution to

domest_ic tourist 28.1 billion USD GDP: 8.39%
arrivals

%

Metnam arket segments of inbound tourists in 2018
Rusa R0 China
Thailand =, " :
2.3%

France
1.8%
Malaysia
3.5%
Australia
2.5%

Taiwan
4.6%

4.4%

5.3%

Source: Calculation based on statistics of VNAT, 2019
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Metnam Mourism development in yearly based figures
(| Conctess Chanrn

ACCOMMODATION

accommodation establishments

Over rooms

3-5 star hotels and other high-class establishments

4-star hotel | 3-star hotel | apartment |apartment

establishments 142 272 537 10 4

rooms 47,905 36,012 38,170 3,905 742

Source: VNAT (20]9i

P @ ourism development in yearly based figures

19.9%
INTERNATIONAL VISITORS (2018/2017)

==

—_—
a_—
s112 <
| _—
i 'l] ll Il

2014 2015 2016 2017 2018 2019*

8mth
DOMESTIC VISITORS
|
M million _
= H "1
2014 2015 2016 2017 2018

Source: VNAT (2019)
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s, : :
PN B ourism development in yearly based figures
| Toncless Chnrn

m US billion
TOURIST RECEIPTS 28

23.52

17.39 J—
14.69
0 < —
u

2014 2015 2016 2017 2018

—
S l
S

DIRECT CONTRIBUTION TO GDP

‘l

2014 2015 2016 2017 2018
6.14% 6.33% 6.96% 7.9% 8.39%

Source: TfTC, VNAT
Calculation method: Tourism Satellite Account (TSA

ietham
() Vorncleos oo

S

PART TWO
STRATEGIC ORIENTATION
ON VIET NAM TOURISM
DEVELOPMENT

33
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Metnam VIEWPOINTS
| Toncless Chnrn

1. Developing tourism into a spearhead economic sector is an
important strategic direction for the development of the country,
creating a driving force for the development of other sectors,
significantly contributing to form a modern economic structure.

2. Sustainably and responsibly developing tourism on the basis of green
growth; in association with preservation and promotion of
national culture values and identities; effectively management and
utility of natural resources, protection of environment and
biodiversity, proactively adapting to climate change; well
overcoming issues of employment and social security; ensuring
national defense, security and social order and safety.

34

%

\/ietnam
{ Totss G

3. Developing tourism into a economic service sector of proper
modernity, professionalism, quality, efficiency and competitiveness;
proactively receive the developing and global integration trends;
taking the advantages of advanced science, technology and high-end
human resources as a breakthrough factor to develop tourism.

4. Developing both international and domestic tourism; promoting
on-site export via tourism; taking advantages of natural and
cultural resources to diversify tourism products; opening market
and enhancing Viet Nam tourism competitiveness.
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VISION TO 2050

Tourism affirms it driving force of the economy. Viet
Nam becomes a global outstanding value destination,
joining a group of leading tourism development
countries in Asia — Pacific region.

s
\/ietnam
V) Torncloss Chonon
| General objective

' By 2030, tourism will actually become a spearhead economic sector. Viet Nam
:becomes a particularly attractive destination with high competitiveness, being
among leading tourism development countries in Southeast Asia, significantly
‘contributing to the economy, creating jobs and improving the people’s living

| Specific objectives

By 2025: welcome 32 million international tourist arrivals, serving 110 million domestic
tourist arrivals; generating total revenues of 65 — 65 billion USD (equivalent to 1,400,000
— 1,500,000 billion VND); contributing 11.5 - 12% of the country's GDP; equipping
900,000 accommodation rooms, 40 — 45% of which are 3-5 star, creating 4.6 million jobs,
including 1.5 - 1.6 million direct ones.

By 2030: By 2030, receive 47 million international tourist arrivals, serving 130 million
domestic tourist arrivals; generating total revenues of 106-107 billion USD from tourism
(equivalent to 2,400,000 billion VND); contributing 13.5-14% of the country's GDP;
equipping 1,300,000 accommodation rooms, 45-50% of which are 3-5 star, creating 7
million jobs, including 2.3 — 2.4 million direct ones.

35



»»> 2019 oH-HIEH ZZAMDILt

s
\/letnam TOURISM DEVELOPMENT DRIVING FORCE REGIONS
Focus given to the 7 prioritized tourism development driving force
regions :
QS{M La — Dien Bien — Lao Cai — Ha Giang ‘
e Ha Noi — Quang Ninh — Hai Phong — Ninh Binh

Quang Binh — Quang Tri — Hue Da Nang — Quang Nam

Binh Dinh — Phu Yen — Khanh Hoa — Ninh Thuan — Binh Thuan

6 Ho Chi Minh City — Ba Ria Vung Tau

é Lam Dong — Dak Lak

ﬂ Mekong Delta (Can Tho — Phu Quoc)

Thank you very much!

i
\‘/ietnam

Tormeless Chovn

Endlless delight bl o
: (/4
o eham

Vibwan
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3. EEAA|

- 20164 CI1=ENE AL El7|7L(Aggregation Area) & EEE2 510 ESISEEC= &2
< SEDE|CH3E >

< SEDEC

- Bl 22|21l 78N AFSIn U= TH5M 014} 7178 dl= G | T | SR
- 20154 OITENETAlC| E5M I E|Al Lt I 49,705,663 42,511,505 85.5%
M2 9,567,196 8,360,174 87.4%
- EESEE - SUSEH A = HE
X E*Eﬂq B 3,404,667 2,972,960 87.3%
i i =1 2,436,770 2,086,743 85.6%
- SAIC| 71ZI= CIOIE{(ICIFESE) + 7] MYAIE &=
oM 2,822,601 2,399,163 85.0%
< SFEEH &3
2F 1,481,289 1,242,989 83.9%
- TEI} E2 SHS drFcE =2 58S M8, 12 H2 p el R o
BHST 22 12% 0l42] #5858 =HsIE 714 (Kish) Ui 22 24 1,136,755 954,472 84.0%
_ - Cioh ¥R 0|5 &7iR SISO AP £EHE0| =0} F+-=A Y & =
HEO| YOIX|EE SHE S8 8 ZHE e HE 199,617 160,018 80.2%
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* B2 T8 WU
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- SH2 LE J|Eo= E/F/HE Uli: MY T
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O 2x F&E(SSV) : EE S//M U] EATF ==
- S/&/™ U 171 A+ ¥ == (Simple Random Sampling) e L6a3s L5197 B6HL%
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3 2,036,720 1,742,728 85.6%
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—=x =) : a3, = = He T 2 0.634.16 | 10578 45 | 499586 |1.5679.91|5,594.99|1,201.53
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6. Li=2l 0|SE =3 2}

- 20174 13@~737X[2] EE M= 0|SSH2| SM= BH, A Zi9| 0j=0[ = ol =L 0|S2 g4sk= HHH, A=
X%z 0[S0| &adt= AR= XIHA 01S0| S7lek= dSEEH HEks 2

+ S HYGHOIHZ 2 L=l 0ISE

gy | HAAZOIE®) | SAABHEEE) | AZTOSEAE) | AZTOSEYAIE) 22 YHE 2 ENA|E 01S0|
201701| 124,901,176 6,743,060 77,733,451 47,167,725 1913 ~12{32Ho| HYE Ho|
201702 116,751,493 6,343,221 67,100,667 49,650,826 US
201703 | 121,304,875 6,951,195 67,210,019 54,094,856 . 2SAME, @I, NS A2
201704 | 124,762,379 6,915,144 70,728,576 54,033,803 g_: flfffg,' Eég_,l 2 o|sEoll
201705 132,212,448 7,292,073 76,859,062 55,353,386 AYE F2 =0,
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EIlsl= IS 50|11 210] M8t
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Plan for Estimating Toui'ism
' Using Communication Data

1k
]‘l

| 1
Korea Culture & Tourism Institute Statistics

=
=

Korea-Culture-& Tourism:Institute: (www.keti.re.kr)

Contents

=k

. Introduction of communication data
. Selecting sample and creating tourism statistics

. Sample design

e N

Results of estimated movement of

domestic/foreign tourists

. Verification of results of estimating method
(example of Jejudo Island)

6. Estimation of tour population

(3]

7. Procedure and results of deriving
accommodation and tourism indexes

. Necessity of statistical approval
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Main Assignment & Issues to Improve

Main Assignment

Enhancement of
“Accuracy -

Reliability” -
of Statistics -
Improvement of !

Timeliness” >
of Statistics

Improvement
of >
“Usability”
f Statistics

Issues to Improve

Limit of surveys of estimating the gross quantity
of domestic tourists that are being performed and
reported previous through the National Travel
Survey and statistics of visitors at major tour
sites

A specific plan is required to solve the omission
responses in surveys and difficulty of data
accumulation at free tour sites

Difficulty of creating statistics with timeliness that
can be used to establish policies due to the limit of
survey and report statistics

A plan is required to create statistics with
timeliness that can be immediately used

Increase of survey costs and insufficient
preparation of utilization due to statistics that are
created when a particular survey is suddenly
required

A plan to utilize multi-dimensional statistics
should be reviewed in OSMU perspective

1. Communication Big Data: Local Residents
Use of mobile data from base stations

3 telecommunication companies occupy all the data: Generation/analysis of customer
location based on the base stations of each telecommunication company

pCell method of company “S” (coverage of
base stations per 50m)

Base station of company “K” using regions
with equal distances
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1. Communication Big Data: Local Residents
Use of mobile data from base stations

Analysis is possible on 65% of total foreign tourists who use roaming service

(estimated by company “S” )
Roaming by company “S” : Roaming P ; ——
with at least 2 telecommunication Percentage of “S” company’ s roaming:

companies for each countr 65% of the total market

e e e China: 30% of China Mobile users (62.4%
— Saming otes market share), and 60% of China Unicom users
(21.5% market share) and other

us AT&T. T Mobile el esiem | 2 S0E telecommunication companies (14.1% market
companies share)
China ChinaiMobile; Entire region 2LTE companies “S” Company => 48.6% of Chinese tourists

China Unicom

NTT Docomo, Japan: 30% of NTT users (45%), and 60% of

Japan Entire region 2LTE companies
P Softbank o P Softbank users (25.8%) and other
S HKT, Hutchjson, g0 4LTE telecommunication companies (30.2%)
Kong SmarTone, CSL i companies “S” Company => 57.6% of Japanese tourists
Taiwan Mobile, 3LTE i 2
Taiwan Chunghwa , Entire region companies With the same calculating method on other
FarEasTone nations, the roaming percentage of company
i , i ‘ T occupies 65% of the total market
EU Varies by nation Entire region 2
LTE companies
BT, Varies by nation Entire region D G 17

LTE companies . .
Issue of foreigners ’ data: The power-off

percentage of cell phones with roaming service
of foreigners is high

1. Issues of Communication Big Data

With existing communication big data, various issues about the objectivity of use
occur even through tourism statistics can be obtained through massive amount of
data

Domestic residents: The 3 telecommunication companies are sharing mobile data
in different ways which cause the problem of estimating parameters with data
provided by one telecommunication company

—> Conventional estimation method: Correction of the total data with the member
percentage of each telecommunication company

Data integration has been discussed among the telecommunication companies, but
integration is currently difficult because the data extraction method and base
station operation method are different

There is a limit in using transportation for tourism because there is no information
about the purpose of moving

Foreigners: Patterns of transportation of foreigners by nation can be found by

using roaming data, but difference occurs among the nationality of roaming users,

acmaccurate identification of transportation is difficult due to frequent on/off
des of phones
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2. Methods for selecting sample and creating
tourism statistics

56

Confirmation of actual residences of “S” company customers & Sample selection ->
Generation and application of aggregation area unit weights

® Sample selection method: Process ® Creating tourism statistics
Estimation of actual residence of company “S” ‘ Saving location information every 15 minutes
customers

Saving personal location information every 15 minutes

Based on communication records at night once a month ased on Bos o Tatlon Tam e

Sum of the number of reé\dlng customers based on Subject to each base station, classification of city/gun/gu
the location of each base station and tour sites
Residing ct s esti d by billing address + Customers

Setting standard to classﬁy city/gun/gu, and tour site

Withiesti actual resigl (not billing address) based on base station location
of of actual e uation Setting clty/gun/gu, and tour slte visit condition
area unit: Aggregation areas without base stations
Distribution of actual residi ion by building unit using Classification conditions of staying in city/gun/gu/tour site for 2

building/apartment house data from the Ministry of Land, Infrastructure
and Transport

Creating weight by aggregation area based on 2015

hours or longer, visiting, and excluding residence

Application of classification of tour purposes

| Bt . ;
Population and Housing Census Application of ‘Ratio by travel purpose’ of the population

moving between city/gun/gu by the Korea Transport Institute
Creating weight by aggregatjon area based on results of

2015 Population and Housing Census 2, of visite by fow, she; 194099 forlh
== Development of creating weight by aggregation area based Sum of visits by tour site, lation moving b
[ | on consensus population per year | city/gun/gu applying actual residence
Development of generating weight by aggregation area | Creating statistics of tourists and population movement based
based on consensus population per year 1 on actual residence applying aggregation area unit weight

Step 1: Estimation of actual residence of customers
using “S” company

Estimation of actual residence, comparison of billing address and individual communication records with each bg

station between 01:00 and 06:00 for 1 month
e Extracting analysis subjects and communication information ® Analysis results

1. Analysis‘subects ‘ 1. Communication features
- Monthly communication record used (June 2017) - Average of tion with 11.94 base stations per month
- Only indivi ing corporate bodies: Ci who per person: 1% or longer based on time
can be classified by gender/age, etc. - For total ication information, 1 person communicates
2. Communication information with 1 to 2,0087 base stations
- Total communication information used (location information saved every Time occupation is mostly below 1% -> Reduces to 100 base
15 minutes) stations per person at most
- Calculation communication with each base station with the 2. Analysis results
time reg: of the type of signal: Communication time is
considered as more useful information than the number of communications Communication ratio (based on time) e
(number of communications may be higher even if the communication time is 80%-~ 50%~ 40%~ 30%~ ~30%
short due to handover or communication feature of the member) 200m 19.8 12.1 3.1 1.4 0.4 36.8
. Commumcatnlon time with ea.ch ?ase station is converted into ratio and 500m a7 73 29 5 0 0
used to the of who have Distance
frequent signals such as calls and those who do not 1Km 42 30 09 05 02 88
- Elimination of base ions with short ication during 1Km~ 14.9 12.5 3.9 223 1.0 34.6
(lesg than.1%) | Total 47.6 34.9 101 54 2.0 100.0
3. Location and member address information
- Use of location information of base stations and billing address of | - 82.5% of the all subjects communicate with more than 50% of a
members: Billing address is used among various addresses including the | particular base station for 1 month
s registered address, billing address, internet/IPTV address | * 47.6% of the have 80% or more and 34.9% of
| the have 50% or more
| = Long communication with a particular base station with 200m from the
} billing address is estimated as actual residence in that billing address




Step 1:
customers: Conclusion

Estimation of actual

residence of “S”

31.9% of total billing addresses confirmed as actual residences + 43.2% of estimated
actual residences = 75.1% estimation of actual residences

® Analysis results, issues, and solution

® Description of final results

company

1. Results of step 1

- 50% or higher percentage of communication with a
particular base station in the nighttime is determined as
actual residence nearby

- Considering the standard above, 31.9% of SKT
customers are determined to actually live in the billing
addresses

- 82.5% of all customers who communicate 50% or more
with a particular base station which are estimated as actual
residences and it is determined that these results can be
used as the sample
2. Issues

- Customers who communicate 50% or more with a
particular base station within 200m~500m may actual live in
billing addresses. If customers who communicate 50% or
more with a particular base station within 200m are
processes, as much as 16.0% of actual residences may be
wrongly estimated
3. Solution

- If the base station is the closest station from the billing
address and if the base station is located within the pCell of
the station: Determined as actual residence

® Analysis of communication characteristics of base
station and member: Use of communication time and
pCell information

= Condition 1: 50% or more communication with a
particular base station within 200m

- Condition 2: If the base station of the customer with 50%
or more communication with a base within 200m~500m from
the billing address is the closest station from the billing
address and if the base station is located within the pCell of
the station

- Condition 3: Not applicable for Conditions 1, 2 who have
50% or more communication with a particular base station

o Customers determined to actually live In the billing address:
Address is known, 31.9%
o Customers determined to live near the base station: Near
the actual residence, 43.2%
e Error of estimated actual residence
= Error is calculated by using the distance between the
actual residence and base station estimated as the actual
residence, and the distance between the base station and
billing address of customers who are determined to live in the
billing address: 172.1m
(The average diameter of aggregation areas in urban
areas is 350m which can be estimated within the aggregation
area)
® Age is limited to 15 years old or older: Distribution rate of
cell phones in members older than 14 years old is 95% or
higher

Step 2: Results of estimation by aggregation area

Distribution of aggregation area unit after summing actual residing population
by base station = Use of billing address and building DB

o Distribution by aggregation area

® Description of final results

1. Results of step 1

- 31.9% estimated actual residences of customers are known as
actual residing address

- Actual residence addresses are not known for 43.2% and only
the location of mainly communicating base stations are known

2. Issues

- It is necessary to estimate the aggregation area of actual
residence for the 43.2% which only provide base station locations

- There are aggregation areas without base stations and
aggregation areas with several individual base stations, but this is
determined regardless of the quantity of actual residences due to
issues such as buildings where base stations can be installed or
transmission characteristics due to geographic features

3. Solution
- For customers only with base station locations, weight can be
distributed by the ber of residi le per estimated building
1)the distribution of customers actually residing in the
ddress and 2)) Ministry of Land, Infrastructure and

® Result of distributing customers by each base station: High
possibility of base station, which is in different aggregation area
than the actual resid

to be esti d as actual
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3. Sample Design

- Approach of probability sample with 2016 Population and Housing Census aggregation area as the

garﬂﬁ_le fram

get population
- Household member 15 years or older currently living in Korea
- Results of dong/eup/myeon and aggregation area in 2015 Population and
Housing Census

< Current status of target population>

- Sampling frame: Review the size of aggregation area by eup/myeon/dong
< Investigated population

- Base station data from company “S” (random sampling) * Refer to

previous explanation materials
< Population stratification

- Kish distribution, which applies relatively high sampling rate in
eup/myeon/dong with small size and guarantees sampling rate of at

least 12% even in eup/myeon/dong with small size

_ - However, the maximum sampling rate of eup/myeon/dong should
be separately reviewed because there are many investigated

eup/myeon/dong regions

< Sampling method

O Primary sampling (PSU): Sampling of eup/myeon/dong
- Alignment on eup/myeon/dong in descending order based on

population by stratification

- PPS systematic sampling by population size by eup/myeon/dong

O Secondary sampling (SSU): Sampling of aggregation area within

eup/myeon/dong samples
- Simple random sampling within eup/myeon/dong

O Third sampling (TSU): Sampling of system with serial number of

company “S” mobile phone population with the sample region
SYSteMihtic sampling)

size has been sampled to be as large as possible because
gost need not be considered

City/Do e :Itaatli oh Pt?&ulae::: oolxer Percentage (%)
Seoul 49,705,663 | 42,511,505 85.5%
Busan 9,567,196 8,360,174 87.4%
Daegu 3,404,667 2,972,960 87.3%
Incheon | 2,436,770 2,086,743 85.6%
Gwangju | 2,822,601 2,399,163 85.0%
Daejeon | 1,481,289 1,242,989 83.9%
Ulsan 1,519,314 1,284,843 84.6%
Sejong 1,136,755 954,472 84.0%
Gyeonggi 199,617 160,018 80.2%
Gangwon | 12,026,429 | 10,106,295 84.0%
Chungbuk | 1.499.734 1,291,256 86.1%
Chungnam | 1,548,589 1,326,707 85.7%
Jeonbuk | 2,036,720 1,742,728 85.6%
Jeonnam | 1,804,184 1,549,872 85.9%
Gye°k"9bu 1,764,433 1,519,137 86.1%
Gye‘r’:gna 2,622,729 2,272,252 86.6%
Jg{::: 3,244,163 2,749,068 84.7%

3. Sample design and weight calculation
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- Calculation of error by setting the 2016 Population and Housing Census aggregation area as
< Current Status of Administrative District and

the sampling unit (probability sample)

< Sample design using aggregation areas
- Stratification by eup/myeon/dong, systematic

Aggregation Areas

Number

sampling by agaregation area i et | e
- 20,442 samples gained from a total of 102,420 "% et n areas old
aggregation areas
- Stratification variables: Population by gender and hational 232 202420 48:580,685
< Example of 20% sample areas: > Seoul 25 424 L9487, 98577621
- ; Busan 16 207 6,881 3,330,398
Daegu 8 139 4,971 2,381,550
Incheon 10 149 5,799 2,756,845
Gwangju 5 95 3,083 1,445,997
Daejeon 5 79 3,130 1,484,016
Ulsan 5 56 2,307 1,107,973
Sejong 1 13 412 195,456
Gyeonggi 44 556 24,549 11,754,841
Gangwon 18 188 3,068 1,461,952
Chungbuk 14 153 3,158 1,514,296
Chungnam 16 207 4,236 1,992,122
Jeonbuk 22 241 3,776 1,765,291
Jeonnam 15 297 4,118 1,723,702
Gyeongbuk 24 332 5,397 2,563,441
Gyeongnam 22 315 6,789 3,168,002
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3. Sample design and weight calculation

The weight is found through Design Weight — Post Stratification and Raking ratio procedures to fit the
results of the 2015 Population and Housing Census
O Creating weight
- Design weight is set by considering the extraction probability within the aggregation area
- Post stratification is performed based on the population information
« The population information used in the post stratification of the design weight is modified
to fit the results of the 2015 Population and Housing Census (aggregation area)
- Estimation is conducted through raking ratio stratification
O Estimation
« Weight obtained by the sample weight mean is used to estimate various population means
and population ratios
- Sample weight mean is defined as follows:

_ T
Ll —— W, =
S VETE T !

h=1

O Standard error (SE) and relative standard error (RSE)
% Reliability of the estimated population is provided through

SEQe) = Var ¢

FSEG) = L 2D q00%) on results of relative standard errors of each item

4. Verification of results from the estimation formula:
Jejudo Island example (2017.1.~7. Monthly)

Comparing the monthly statistics of Jejudo Island tourists and people entering the island based on communication big
data, visitors stayed in Jejudo Island between January and July for an average of 3.3 days (3 to 4 days)

Date SKT data (existing Statistics of visitors Ratio Average numberof | The feature of statistics of
population/stayed days) entering Jejudo Island stayed days visitors entering Jejudo
201701 969,592.9 1,007,094.0 3.7% 3.51 il et a DERE IS R ECE
not carry mobile phones,
201702 816,443.5 903,448.0 -9.6% 3.36 Jejudo Island residents, and
201703 962,687.8 1,012,704.0 -4.9% 311 visitors under 15 years old
201704 1,268,845.8 1,205,469.0 5.3% 2.65 G s
Ty el 2 i 4 included)
201705 1,251,214.5 1,214,572.0 3.0% 2.94 - Therefore, SKT data shows
201706 1,201,633.1 1,184,150 15% 430 highervaluesitianithe
statistics of entering visitors
201707 1,159,630.5 1,188,771.0 -2.5% 3131l because there are many
Total 7,630,048.1 7,716,209.0 -11% 331 visitors who have already
stayed in Jejudo island
1,400,000 (existing population)
A ! ®  SKT data (existing population/stayed days - February showed the largest
. - difference between SKT data
1 MR Statistics of visitors and statistics of entering
entering Jejudo i 1 ;
1,000,000 island visitors and this this ]
assumed to be due to family
| trips including elementary
gen.08s students during spring break
600,000 - and people without mobile
phones
400,000 - = The h_igh st_atistics of visitros
entering Jejudo Island from
d - January to July (86,161) can
be explained by Jejudo Island
H | . 1 r . . z residents, visitors without

201701 201702 201703 201704 201705 201706 201707 m°bi_'e°:‘°"e_s-t?"d

reference of the standard of the National Statistical Office based
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4. Verification of results from the estimation formula:
Jejudo Island example (2017.1.~7. Monthly)

Comparison of statistics of visitors entering Jejudo Island and estimation by communication big data

180,000

160,000 - -

140,000 & e

120,000 | ®-=8--g -

100,000 - -2
80,000

60,000/ 4 e e e e Sy
Blue dotted line: Estimation by communication big data

Red solid line: Statistics of visitors entering Jejudo Island
20,000 e e B e B S i S P S R S RS B ;

i
,
40,000
:

1 2 3 4 5 6 7 8 9 10 11 12 13 Pewreamlig 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun
- The average stay in Jejudodo Island in July was 3.31 days based on communication data. The statistics of visitors entering

Jejudo Island was 126,930 in July (visitor entering island*stay period) and the estimation by communication big data was
123,819 which showed 3,111 les visitors. This can be explained by Jejudo Island residents and people without mobile
phones.

- estimation by communication big data is shown higher in July 8t through 9t which is considered to be due to the current
status of Jejudo Island visitors staying in Jejudo Island longer than the average stay period.

5. Estimation of population with tourism purposes
(Overview)

. Generation of estimated

- Ratio of commuting population population with tourism
. Calculation of population with from other city/gun by purposes based on
tourism purposes required gender/age communication data
L} Integrated analysis with L] Calculation of commuting ratio - Combined analysis of
transportation purpose data by gender/age in contrast to MIDDLE DATA and
. Overcome the limit of residing population by population with tourism
communication data combining Step 2 purposes provided by the

Korea Transport Institute

Generation of pop

Population by gen

: Census commutin . ulation data exclu
B e O Pna3ta > a/going to school Heae/ege/ comumuti ding commuting/
population data 1 going to school d
ata
- Total quantity of commuting - Data extraction of commuting
population from other city/gun population based on
- Ratio of commuting in contrast to communication data by
residing population combining Step 3 and Step 1
- Application of official national - Generation of population data
statistical data based on communication data

without commuting population
- Combined analysis of private +

public data
(Generation of
data of
population with
(Population data excluding commuting data) (Data of population with tourism tourism
purposes) purposes)
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5. Step 1 of estimation of population with tourism purposes »
Procedure of extracting population without commuting population

Commuting O/D population provided by the National Statistical Office is excluded from the O/D data between
city/gun which was calculated from the communication data in order to calculate the MIDDLE DATA to estimate the
population with tourism purposes based on communication data.

Exclusion of commuting population

Generation of data extraction algorithm

1. Manufacturing census commuting Transportation ratlo among commutin
population data Census commuting population data (by city/gun) by ong ?ype
- Commuting population data by age/current Current Residence Tommutng Area Fop | esan [ Trrero | Current Residence Age Ratio
residence/commuting address is generated ‘on | ation | 'kato - -
by combining the city/gun commuting Tangwon Gangneig S Tangwon Cosung g Tor | 162665 | 006% | Gangwon Gangneung-si 10 27%
population data by current Tangwon Gangneung-s) Cangnon Donghae-s T35 | 18260 Too%. Gangwon Gangneung-si 20 13.5%
7
resldence/commutlng address and Gangwon Gangneung-si Gangwon Samcheok-s! 704 | 182,66' 0.39% Gangwon Gangneung-si 30 20.2%
population data by gender/age/commuting Tanguon Gangneung s Tangwon SoRehoST w7 | 18200 TI% Gangwon Gangneung-si 70 39.4%
type. Tangwon Gangneung s Tangwon Yanggu-gun. 7 TE2665 TOT% _
2 Generatlng method Cangwon Gangneang 5 CegwonVengyerggon |8 | 1Eses | oaen Gangwon Gangneung-si 50 25.5%
. Cagwon Gangeig T | Gengven Yeongndou TETEE | U0T% Gangwon Gangneung-si 60 | 8.6%
A.F of tation to other city/gun is Gangwon Gangwon Won 5! 721 | 182665 | 023% . - "
calculated in the commuting O/D data by (_':alculatlon of tral:‘s.porta“on ra.tlo
gender/age based on the total commuting v in contrast to residing population
population O/D data, ratio by gender/age is Current Residence Commuting Area Age Population Current Residence Commuting Area Age Ratio
and the i /. ratio is lied to Gangwon Gangneung-si | Gangwon Gosung-gun 10 3 Gangwon T Gangwon Gosung: 10 27%
the total commuting population O/D data to Gangwon Gangneung-si | Gangwon Gosung-gun 20 14 Gangwon Gangwon 9 20 135%
the i ity/g i Gangwon Gangneung-si | Gangwon Gosung-gun 30 21 Gangwon Gangwon 9-9 30 202%
gender/age. Gangwon Gangneung-si | Gangwon Gosung-gun 20 30 Gangwon Gangwon Gosung 70 294%
. Existi ion data p Gangwon Gangneung-s1 | Gangwon Gosung-gun EY 7% Gangwon Gangneung-si | Gangwon Gosung-gun 50 355%
fr(;:\ I O dat, s by Gangwon Gangneungs1 | Gangwon Gosung-gun EY g Gangwon Gangwon 3 50 F6%
wil ata pi
the St Office to the - After generating commuting O/D data, the commuting transportation ratio in
d':u fr::r:"t'he contrast to residing population is calculated.
i tation - The commuting ratio is applied based on the sum of the total current residing
ratio of ion by city/gun based population from the communication data to exclude the commuting population.
on the residing population is applied in the Date Current Residence Commuting Area Moving Age Total Residing Population Commuting Ratio Population Without
Transportation of Communication Data Commuting
communi ?::lg:ﬂ:&tlzzndnal‘yaihe Jan 2017 Gangwon Gangneung Gangwon Gosung- 512 10 0.000015 502
= -si gun
Jan 2017 Gangwon Gangneung Gangwon Donghae- 1,698 20 696,896 0.000188 1,567

E3 Popuﬁtlon without c&mmu‘llny = Moving population - (total current residing population from
communication data * commuting ratio)

5. Step 1 of estimation of population with tourism purposes »
Procedure of calculating population with tourism purposes

Because it is difficult to distinguish the purpose of transportation for communication data,
the moving population with tourism purposes can be found by using the purpose O/D data

between regions around the nation.
Classification of moving population by

Generation of data extraction algorithm

purpose

1. The purpose O/D data b i L e/entertai it
around the nation, which is provided by the the nation

data from the purpose O/D data between regions around

Korea Transport Institute, is manufactured to Seoul Seoul Seoul Seoul Seoul Seoul
fit the format. Leisure/Entertainment Gwangjin | Dongdae
-For purpose O/D data between regions, Jongno-gu | Jongno—gu | Jongno—gu |Jongno—gu Zau Mun=gu
purposes are classified by the 7 following 550 7 > 3 7 G 5
items. - - Seoul| Jongno-gu 1_|18800.40 | 524550 | 1,448.20 | 358.34 | 518.42 [2,270.30
—Zurpose:_cateao_rlest 7 D:TD‘:SES)'_ Seoul Jung-gu 2 9,634.16 | 10,678.45 | 4,995.86 | 1,679.91 |5,694.9911,201.53
s:&':i‘:“"“‘:’eg“’r'n“i‘r’m°hzfn:° : Seoul| Yongsan-gu | 8 | 4,502.30 | 5,072.35 | 9.207.16 | 668.26 | 539.02 | 412.91
leisure/entertainment/visiting relatives Seoul| Seongdong-gu 4 2812411558 2,556.16 488.49 4,136.51 |2,253.99]1,248.01

2. Generating method

A. 4 purposes except commuting, going
to school, and returning home are used.
They are excluded because census
commuting data of commuting, going to
school, and returning home are more
accurate.

B. Using the moving quantity with the 4
purposes as the population, the ratio of

Calculation of leisure/entertainment ratio which
can be categorized as traveling among the 4
purposes which is required in the purpose O/D data
provided by the Korea Transport Institute

Matching the ratio of 4 types of visit purposes
with the O/D data with the data without
commuting in the communication data

leisure/entertainment/visiting relatives,
which is classified as traveling, is
generated as O/D data of each city. The
population with tourism purposes is
imated by adding purpose into the
nication population based on

Generation of traveling, shopping, business, and
other populations from the total population
moving between city/gun based on the city/gun
0/D data given by telecommunication companies

The population applied as traveling purpose
from the generated data is calculated as the
final tourism population.
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6. Results of estimated transportation of local residents

- Regarding the characteristics of fotal monthly national fransportafion from January 2017 to July 2077, transportation ﬁween
do regions decreased while the transportation rate between cities was high. When transportation between city/do regions
reduces, interactive trend of increasing transportation was shown within these regions . As seen in the monthly graph of
total transportation of Koreans with
communication big data, the range

Total Transportation Food Indsutry Sales Transportation to Transportation within of transportation to other city/do is
Month (people) (million won) Other City/Gun/Gu City/Gun/Gu between 110 to 130 million
201701 | 124,901,176 6,743,060 77,733,451 47,167,725 Capi !
. apital areas (Seoul, Gyeonggi,
201702 116,751,493 6,343,221 67,100,667 49,650,826 Incheon) have hig/h tr7nsportation
rate between city/gun/gu regions
201703 | 121,304,875 6,951,195 67,210,019 54,094,856 which affects the monthly total
201704 | 124,762,379 6,915,144 70,728,576 54,033,803 transportation
201705 132,212,448 7,292,073 76,859,062 55,353,386 «  The total transportation increases
as sales increase which implies
201706 | 126,844,363 6,763,178 69,650,935 57,193,428 that this affects daily life related
201707 | 133,367,623 7,117,413 82,787,912 50,579,711 economy(sales: “H” Card
Total | 880,144,357 48,125,284 512,070,622 368,073,735 e
135,000,000 - . - 7,400,000
7,292,073
/;k ol BE L 7,200,000
130,000,000 - 6,051,195 B S i _=
- - A Sl [ < 17413 [ 7000000
125,000,000 - o - o - e == - 6,800,000
=y : I s Lo IR W5,763,178 ,800,
120,000,000 1 ¢ 43060 | : =y - - 6,600,000
i ~
~ No2 L
115,000,000 - 6,243,221 400,600
Total T rtati Food Industry Sal IS Z0080
= otal Transportation ood Indu: ales
110,000,4p0 .-i (peop‘l)e) k.-l (million vrvyon) - 6,000,000
: : : : : : 5,800,000
201701 201702 201703 201704 201705 201706 201707

6. Results of estimated transportation of local residents

Regarding the total monthly national transportation from January 2017 to July 2017, it can be known that
frequent transportation occurs in Seoul/Gyeonggi according to the population size. Gyeongnam shows
high tranportation frequency in January, April, and May. Gangwon-do shows a rapid increase during the
summer vacation period in July. Jejudo Island also shows an increase in visitors.

< January> < February> < March> < April>

<July> < Legend >

597

[ 598 - 1.259
[ 1.260 - 1.827
[11.828 -2.072
12,073 - 2,466
[ 2,467 - 3.801
3,802 - 4632
I 4,633 - 5,527
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6. Results of estimated transportation of local residents

1) Total transportation (daily unit)_Total population (Sum of July, 2017)

O/D Seoul Busan Daegu Incheon Gwangju Daejeon Ulsan Sejong Jejudo Total
Seoul 11,547,352 | 424,330 144,220 934,567 145,411 118,607 134,037 48655 | 819,071 | 22,832,587
Busan 490,751 3,979,044 | 185,168 sl 55,598 48,247 968,840 AR 383,181 9,728,687
Daegu 243,708 315439 | 2935593 | 145623 9,847 45,316 97,738 N 414,174 7,000,188

Incheon 602,221 97,010 34,447 2,168,134 31,861 40,127 27,390 K15 S5 (8 ] . 96,035 5,263,237
Gwangju 197,658 32191 7,650 124,633 | 2,138,283 22,301 9,485 hi7cs o | 150,033 4,668,599
Daejeon 481,761 54,781 26,372 244,679 28,802 | 2,022,248 | 23,884 168963 | 94,173 | 4,692,879

Ulsan 159,793 186,586 79,471 80,860 7,275 30,602 1,373,962 e 0T 68,321 P S

Sejong 493,821 71,874 17,660 164,882 39,341 2971510 A [T 100,033 2,491,982
Gyeonggi 1,128,475 87,502 59,446 551955 250 42,399 41,918 7965 | . B 4,597,984
Gangwon 7,580,992 | 666,226 293,398 | 2485112 | 183,322 204,122 200,610 SZESIm 859,210 | 30,532,837
Chungbuk 799,706 89,823 500,310 607,451 59,100 129,699 19,600 90,945 | 119,405 5,835,066
Chungnam 871,983 126,205 82,578 649,786 o S3th 298,376 34,487 S e 109,846 el 128 3700
Jeonbuk 526,390 52,995 23,461 384,298 LR 2 106,881 12,076 20448 | 145,206 5,340,256
Jeonnam 454,907 150,286 44,129 SHIGS O 633,400 55,838 31,568 14501 | 211,178 4,721,136

Gyeongbuk 866,821 575209 | 1,358464 | 675096 75,340 139,701 174,010 11,846 | 188,210 8,721,869
Gyeongnam 386,421 911,126 291,379 149,850 317202 53,707 218,095 G700 | 334,104 5,904,370

Jejudo 262,869 5757175 35,123 31,866 42,132 8,207 17,103 1564 | 402,973 | 1,146,184

Total 27,145,629 | 7,878,402 | 6,118,869 | 9,849,396 | 3,766,285 | 3,663,898 | 3,405,671 6384774 4,569,128 (133,367,623

6. Results of estimated transportation of foreigners

2) Results of calculated OD table according to foreigners by metropolitan cities (aggregate of July, 2017)

o/D Seoul Busan Daegu Incheon Gwangju | Daejeon Ulsan Sejong | ... Jejudo Total
China 517,076 54,942 16,198 206,162 7,385 8,712 158899 5,667 108,643 | 1,451,675
Japan 347,034 103,894 12,543 106,928 3,384 4,199 8,944 1,360 17,643 880,688
N(e)a:'i]oirs 335,649 49,152 12,390 139,941 4,509 51938 12,639 726 24,037 786,446
Taiwan 183,835 45,308 6,335 90,695 749 1,703 L2 267 6,818 437,045

us 191,473 17,168 7,024 54,904 2,288 4,704 1,775 398 3,850 425,661

Hong Kong| 181,352 12,614 1,744 39,937 816 639 992 400 12,423 294,218
Thailand 57,244 i7/353 1,303 21,076 1147 1,009 767 194 446 127,127
Russia 43,165 23,713 439 20,763 382 723 1,604 186 2,129 118,170
Made | s1325 | 1422 609 16,799 163 619 1394 936 605 99,256
Canada 31,247 9,506 805 8,766 314 1,165 784 2,045 75,220
Malasia 30,391 3,577 171 10,293 655 103 112318 1,205 65,842
Australia 28,962 3,843 672 9,434 123 1,362 683 104 1,128 63,153
UK 25;535 2,669 195 7,377 156 420 1,482 561 S5l 83
Singapore [ 32,932 2,009 276 7,200 78 144 1,831 759 557133,
India 21,649 1;333 823 8,837 1727 423 325 571 52,268
Germany 16,471 1,744 S5 5,810 623 665 2 488 47,221
France 17,922 2,204 542 5,502 80 5,556 860 458 44,888
Total 2,113,262 | 342451 62,625 760,424 24,578 38,078 53,389 10,631 183,808 | 5,079,146
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7. Procedure and results of deriving accommodation

Definition of big data based accomodation population and derivation of main
indexes including total transportation

Main Index

Concept and Definition

Estimation Process .

- Total tour population (people)

Population that has moved to
lanother area (commuting not
included)

Total of moving population other
than nighttime residences (city/do,
city/gun/gu) and daytime residences
(city/do, city/qun/gu)

- Tour population by area (people)

Population calculated based on the
Inumber of visits of people by area
(commuting not included)

Calculated by the sum of total daily
tour population + (Total
laccommodation tour
population/stayed days) based on the|
total tour days

- Daily tour population

Population calculated based on the
daily number of visits of people by
area

dentical to the population of total
daily tour length

I- Accommodation tour population

Population calculated based on the
Inumber of visits by excluding the
|stayed days by area

Calcualted by dividing the population
of total accommodation tour length
by the stayed days

I Total accommodation length

[Total number of tour days stayed by
lthe visiting population by area
(commuting not included)

[Total days of population moving to
other city/gun among population
that has stayed 2 or more hours in
lanother city/gqun

- Total daily tour length

[Total number of tour days stayed by
the daily tour population among the
total tour population

Total days of moving daily tour

population by separating daily tour

population and accommodation tour

population among the total tour
opulation

- Total daily accommodation length

ITotal number of accommodation
days stayed by the accommodation
tour population among the total tour
population

Total days of moving accommodation
tour population by separating daily
ftour population and accommodation
ftour population among the total tour
population

Concept of accommodation population: In
order to calculate the accomodation
population with communication population,
population that has accommdated is selected
if the existing population shows traffic in their
cell phone between 2 AM and 4 AM (traffics
are received every 15 minutes even if the
user does not use the phone)

# Including active population that does not
accommodate in the nighttime

Nighttime residence: Data obtained through
actual residences using the location
coordinates of base stations with traffics that
have occured all month between 12 AM and
6 AM

For commuting/going to school: Area with the
highest frequency is selected among areas
that are travelled between 7 AM and 9 AM

For population calculation: All visit
populations are calculated with people who
stay 2 hours or longer in the relevant city/gun

Tour population index = Residence
population + (Inflow population —
commuting/going to school population) /
Residence population * 100

7. Procedure and results of deriving accommodation

1 Iatiomi=y

Creating Tour Population Index (TPI)

Category ::;iﬂ:;‘i:i Inflow (A) Outflow (B) Act\(n:!Bl;low Tour Population TPI Residence
Seoul 46,025,622 | 5,108,088 5,108,088 = 46,025,622 100 population:
9,747,366 705,665 1,166,488 460,823 9,286,543 95 PopJaten within
Busan , 747, . .166, 40U, €00 region (city/do) in
Daegu 2,743,287 235,131 234,135 995 2,744,283 100 communication data
- 2,238,171 164,279 216,796 -52,517 2,185,654 98 _
Gwange | 2868313 | 517,325 380,004 137,321 3,005,635 105 *  Inflow population:
— 1,381,526 97,930 185,279 -87,349 1,294,177 %4 . Outflow population:
m 1,174,300 111,506 153,623 -42,117 1,132,183 %
san
- 1,094,061 74,454 125,670 51,216 1,042,846 95 . ACtuaI| flow = Inflow
sieny opulation —
198,685 37,815 54,648 -16,833 181,852 92 pop )
Gyeonggi Outflow population
11,497,697 | 1,112,907 1,145,150 -32,244 11,465,453 100
Gi A
MMM 11,399,146 | 364,050 153,437 210,613 1,609,759 115 + Tour population =
Chungbuk 71 390,533 218,238 194,623 23,615 1,414,148 102 Residence
GrEiE population + Actual
1,780,202 325,590 275,420 50,170 1,830,373 103 flow g
Rorous 1,425,090 173,500 143,871 29,629 1,454,719 102
Jeonnam | 1,538,082 | 235303 146,184 89,119 1,627,201 106 + Tour population
index = Tour
Gyeongbuk | 2,220,572 336,507 256,196 80,310 2,300,882 104 )
population /
Gyeongnam | 2,848,299 280,064 243,052 37,012 2,885,310 101 Residence
Jejudo 480,293 117,824 33,513 84,312 564,604 118 population*100




7. Procedure and results of deriving accommodation

Accommodation Population Index (API): Length of accomodation by city/do / average length of accomodation
(January ~ July) * 100
Metropolitan Cities | 201701 | 201702 | 201703 | 201704 | 201705 | 201706 | 201707 | <Conditions>

Seoul 1370 130.1 138.3 1256 124.8 125.2 1283 . Calculation of counted accomodation if
the population, who exists in that city/do
Incheon 1226 136.7 130.1 119.8 125.8 132.0 140.7 between 9 AM ~ 8 PM on that day,
Busan 116.0 1154 1204 106.8 105.5 108.9 107.6 ;)isl\tlls in4”,]b\al\tl|area the next day between
Ulsan 110.8 114.5 1154 101.2 95.5 102.9 100.2
N Calculation of API based on the
Gwangju 1107 110.5 103.8 90.5 88.7 93.2 953 average by categorizing 8 metropolitan
Daegu 95.5 92.9 96.0 85.2 85.6 87.5 90.3 cities and 7 do areas
Daejeon 79.0 77.0 814 74.3 723 747 752 . Categorization of metropolitan cities is
because the API is different from do
Sejong 56.6 58.3 61.2 56.4 55.0 58.3 56.7 area populations due to the floating
Do Areas 201701 | 201702 | 201703 | 201704 | 201705 | 201706 | 201707 population in the dawn.
Gyeonggi 1414 137.5 147.7 133.9 1334 1349 130.9 * Looking into the API of do areas,
Gyeonggi-do has large populations in
Jejudo 139.2 1349 127.8 114.9 1231 121.8 125:2 Seongnam and Bucheon, and has high
Gyeongnam 1145 115.1 111.1 987 100.5 101.8 104.2 APl due io the elose distance o Seoul
Jeonnam 109.5 108.2 98.0 87.8 89.6 94.5 94.4 N Meanwhile, Jejudo, Gyeongnam, and
Jeonnam have relatively high APIs
Gyeongbuk 100.7 99.3 1055 959 96.8 97.7 96.1 although they are far. Gangwon-do has
Gangwon 9338 1001 | 1074 924 90.8 91.0 86.7 good aceezsb Ity wilh caplia’ areds;
Chungnam 86.7 86.4 91.2 84.8 86.5 85.7 85.0 many-day frips
Jeonbuk 78.8 15 77.6 70.7 704 729 728 . Regarding metropolitan cities, Seoul,
Incheon, and Busan showed high APIs
Chungbuk 771 71.3 82.8 T2 77.2 76.6 75.9 in order. Regarding do areas,

Gyeonggi, Jejudo, and Gyeongnam
showed high APlIs in order

8. Necessity of Statistics Approval

Statistics approval is required as a systematic basis to create official statistics with
timeliness and supplement survey statistics

- Various surveys and researches are being conducted in accordance with the
continuous increase of demand of tourism by domestic - foreign tourists to
identify behavior, but results with timeliness must be obtained

- Tourist related statistics such as the National Travel Survey, Foreign Tourist
Survey, and statistics of visitors at major tour sites are diversely created, but it
is difficult to understand the movement behavior of tourists (OD)

- Also, the issue of proper timeliness is always raised for using statistics as basic
data to establish policies and marketing because results are not instantly
obtained due to the property of surveys

- In order to solve this problem, short-term big data analyses have been peformed
by local governments related to particular regions and festivals, but there are
still no regular domestic resident - foreigner OD statistics that have been

performed in national perspective. Consistent and integrated analysis is dificult

because big data including communication and card information are separately
presented

Along with supplementation of conventional survey statistics,
systematic plans (statistics approval) are required to create official big
data statistics with timeliness and reliability
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Green tourism
development
In Viet Nam

Institute for Tourism Development Research

iTDR

Green tourism

* Tourism in the green economy refers to tourism activities that can be maintained,
or sustained, indefinitely in their social, economic, cultural, and environmental
context — “sustainable tourism”. (UNEP, 2005)

* Green tourism: Tourism based on the properly and effectively exploiting the
tourism resources, developing together with environmental protection,
biodiversity preservation, greenhouse gases reduction and climate change
adaptation.

* Challenges to implement Green tourism (UNWTO, 2012):
* Greenhouse gas emissions and energy consumption
* Water consumption
* Waste management
* Bio-diversity declination
* Cultural heritages and buildings management
* Planning and state management
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Viet Nam is facing the challenges

* Over exploited natural resources, un-balanced tourism development
in regions and provinces...

* Climate change affecting tourism sites (Hoi An, Ca Mau, Mui Ne, Hue
has been faced with landslides, erosion, saline intrusion, floods...)

Initiatives in greening tourism

* Government policies:

* National strategy on green growth by the Prime Minister;

» Strategy on Viet Nam tourism development to 2020, vision
to 2030: “to develop green tourism, respect the nature and
local culture... to develop sustainable tourism, together
with preserve and promote the traditional culture, protect
the landscape, environment and national security”;

* The “Green Lotus” label: applied to tourism
accommodations in Viet Nam that meeting the

environmental protection and sustainable
development standards
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Initiatives in greening tourism

* Responsible tourism, community based
tourism, eco-tourism

* Special tour programs: garbage cleaning
tour on the beach, volunteer tourism

* A ethnic minority village in the Nothern
mountainous area.

* The homestay was established in 2014,
with the support of CBT travel .

* In 2016, welcomed 1,300 tourists, in 2017, &
2,200 tourists. In 2018, the whole village
welcomed 5,700 tourists.
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Best practice 1: A Chu homestay in Son La province

NN R * T
L

* Working with other households in the village | | i

to provide local-guide service (4 local
guides), foods, crafts-making show...

* Encouraging tourists to participate in
community activities, volunteer activities...

Best practice 2: Amanoi resort in Ninh Thuan province

¢ Luxury resort located in Ninh Van Bay, the South Central
Coast region.

* Environmental friendly constructing process: The resort
has replanted hundreds of thousand trees in the
construction area (removed and replanted trees ina 3
ha squares area, coded and tracked the growing and
living process on computer). The environmental experts
will check if the plant still alive, then the computer

marked as successful replanting.
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Best practice 2: Amanoi resort in Ninh Thuan province

* Respecting the environment: Do not follow the planned blueprint, but adapt to
the real situation of the nature. The building must not overlap the natural
scenery of rocks, trees and the construction must maintain the growth of the
nature.

Best practice 3: Viet Mekong farm stay in
Dong Thap province

* An agriculture tourism model and
eco-friendly accommaodation in the
Mekong Delta.

* Having 8 bungalows, capacity for
16 to 20 guests and a common
house for 40 guests. All houses are
made of eco- riendIY materials
(woods, bamboos), located next to
the rice field and lotus field.

* Serve local foods; Tourists can
experience folk songs and stories
from the local artists; Farming with
the locals to harvest vegetables for
their meals...
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Best practice 3: Viet Mekong farm stay in
Dong Thap province

* Develop tourism based on organic agriculture.

* Environmental protection: Limit the use of plastic
and plastic waste from tourism. Tourists to be
encourage to bring their own amenities, towels to
reduce detergents and discourage to bring plastic
bags, plastic bottles... to reduce plastic waste

* Cultural preservation: folk music night to introduce
traditional culture of the Mekong delta and local
life; provide traditional shirt and scarf for guests to
wear while participating in activities; local foods and
meals...

For the Future of Sustainable Tourism Development 1
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